1 kBiTHs 2025 poky BuKIagadi Kadeapu pOCIMHHUITBA Ta 37400yBayl BUIIOI
OCBITH Tepioro (0akanaBpChbKOro) Ta APyroro (MaricTepchbKoro) piBHs BUIIOI OCBITH
HaBuanbHO-HAyKOBOrO  1HCTUTYTY  arpOTEXHOJOrIM, CeNeKIii Ta  eKOJOrii
[TonTaBCHKOTO JIEPKAaBHOTO arpapHOTO YHIBEPCUTETY B3SUIM y4acTh Y TOCTHOBIM
JeK11i, IKy MPOBEJH MIPEICTaBHUKY KOMIIaH1i Syngenta.

ITix yac mekii 0OrOBOPIOBANIUCSA aKTyalbHI NMUTAHHS, MOB'S3aHI 3 BHECEHHSM
3ac00iB 3axuCTy pociuH (TepOinuiB, (QYHTITUAIB, 1HCEKTUIU/IIB Ta JCCHUKAHTIB),
PIIKUX MIHEpaJbHUX JOOPUB, a TAKOXK OCOOJIMBOCTI iX €(PEKTUBHOTO 3aCTOCYBaHHS B
Cy4aCHHX YMOBaX CUIbCHKOTOCIIOAAPCHKOTO BHUpoOHUIITBA. Okpemy yBary Oyio
MPHUIITICHO HOBITHIM TEXHOJIOTISAM 1 MIX0AaM JI0 IHTETPOBAHOTO 3aXHUCTY POCIHUH, SIK1

JI03BOJISIFOTH T1JIBUIIIMTH BPOKaMHICTh, MiHIMI3yBaTH HETaTUBHUI BIUIMB Ha JOBKIJIISA

Ta 3a0€3MEeYNTH EKOJIOTIUHY CTIMKICTh arpOEKOCUCTEM.

KpiM TOrO, JIeKTOpH PO3MOBUIM MPO Cy4acHI 1HHOBALHI pO3POOKM KOMMaHii
Syngenta, cnpsiMmoBaHi Ha TiIBUIIEHHS ¢(DEKTUBHOCTI BUKOPHUCTAHHS arpoXiMiKaTiB,

30KpemMa Mpo HOBi (HOpMyIISIi mpenapaTiB, TEXHOJOTII TOYHOTO 3eMJIEpOOCTBa Ta



010JIOT1YHI METOAM 3aXUCTy PpOCIWH. byno BHUCBITIEHO NPAKTHUHI aCHEKTH
BUKOPHUCTAHHA MpENapariB y pi3HUX IPYHTOBO-KIIMAaTHYHUX YMOBAX, MOXKIIUBOCTI 1X
KOMOIHAIlli JIJI1 JOCATHEHHS MaKCUMaJbHOTO e(eKTy Ta 3axoJu O€3MeKdu Mpu ix
3aCTOCYBaHHI.

[Ton16H1 3aX0/1M € BaXIMBUMHM JJIsI MaOyTHIX arpapiiB, OCKUIBKU J103BOJISIIOTH

OTpUMATH aKTyasJbHI 3HAHHS, JI3HATUCS PO HOBITHI arpOTEXHOJIOTIT Ta HAJIAroJIUTH

npodeciiiHi KOHTAKTH 3 MPEICTAaBHUKAMU MPOBITHIUX KOMIIAHIM arpapHOTO CEKTOPY




